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RESEARCH OBJECTIVE

Study:

Examine Consumer Potential Demand for Genetically Modified 

Hemp Textile Products

➢ Purchase Intensions

1. Would You Buy Clothing/Sheets Made from a Crop  You Know 

is Genetically Modified?

2. What factors influences Consumers  to buy genetically 

modified hemp textile products?

➢ Does: demographic variables, general trust, trust gaps 

(farmers, Textile manufacturers, researchers, Organizations/ 

Universities, Third party certification agencies, retailers, 

government and environmental organizations)

➢Would You Buy Hemp textile products(Jeans/Clothing) You 

Know is Genetically Modified? %

Conclusion: 
➢ Respondents have more positive perception toward genetically modified hemp textile products 

compared to their sentiments towards genetically modified food items.
➢ Trust, knowledge, myths, and demographics specifically age, income, and being male play distinct roles in 

shaping consumer preferences towards sustainability in both Countries. 
➢ The influence of trust, knowledge, and myths on purchase intentions varies between the two countries.

ORDERED PROBIT ESTIMATE 

➢ Trust
 How much trust do consumers have in the various groups or institutions 

regarding their responsibility for clothing and other textile production in both 

Countries?

➢Self Assessed Knowledge
1 means that “you have little knowledge”, and 10 means that “you know a lot.” 

➢ Myths of Nature
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Methods and Data

❖ Public surveys – online, using market research 

panels

❖ TWO products – Jeans, Sheets (separate 

surveys)

❖ Canada : 1100 respondents each- February 

2022

❖ US: 1000 respondents each – July 2022
https://www.crateandbarrel.ca/

Natural Hemp Bed Sheet

Mean: 2.96, 2.94

CANADA USA

Mean: 2.99, 3.01
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Mean: 2.81, 2.81, 2.74
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